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“Al Literacy and the Adoption of Al Educational Tools by Teachers and

Venue: 7F-704

RM3126

16:00-16:15
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Session Chair: Assoc. Prof. Ai-Hua Chen, Providence University
Time: 16:00-17:30, Jul. 31, Thursday

Factors Influencing C/C++ Intelligent Tutoring System Adoption: An Analysis of
Modified Technology Acceptance Model Using Structural Equation Modeling
Presenter: Angelo C. Arguson, FEU Institute of Technology, Philippines
Author(s): Angelo Condol Arguson, Shaneth Cueno Ambat, Elisa Villamor Malasaga,
Fanny Cabiso Almeniana, Marilyn Mamansag Sanchez
Abstract: This study extended a previous paper that focuses on the acceptability of
selected Bachelor of in Computer Science (BSCS) and Information Technology (BSIT)
students on the use of Intelligent Tutoring System (ITS) for C/C++ Programming. A one-
shot case study research design was carried out in 5 programming classes taught by the
author. A Slovin’s formula computation from the population was 35.54. Voluntary
response sampling method was observed during the meeting with the students. The study
involved 39 participants, out of which 74.36% were male and 25.64% were female
computer science and IT students.
Exploring the Adoption Intention in Using Al-Enabled Educational Tools Among
Preservice Teachers in the Philippines: A Partial-Least Square Modeling
Presenter: Joseph Alexander Bansil, Pampanga State University, Philippines
Author(s): Vanessa B. Sibug, Emerson Q. Fernando, Almer B. Gamboa, Roque Francis B.
Dianelo, Agnes R. Regala, Joseph Alexander Bansil, Jan Henry B. Sunga, Vemon Grace
M. Maniago, John Paul P. Miranda

Abstract: This study examines the factors influencing pre-service teachers’ behavioral

intention to use Al-enabled educational tools during their practicum, using the Unified
Theory of Acceptance and Use of Technology 2 (UTAUT2) as the theoretical framework.
The model includes the core UTAUT2 constructs such as performance expectancy, effort

expectancy, hedonic motivation, social influence, facilitating conditions, price value, and
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habit. It also incorporates additional predictors including computer self-efficacy, computer
anxiety, and computer playfulness.

Al Literacy in Marketing Education: Insights from Thai University Students and
Implications for Digital Pedagogy

Presenter: Aphiradee Saranrom, Sukhothai Thammathirat Open University,
Thailand

Author(s): Aphiradee Saranrom

Abstract: The rapid integration of artificial intelligence (AI) into marketing practices has
transformed the skills required for future marketing professionals. Al literacy defined as
the ability to understand, evaluate, and ethically apply Al tools is emerging as an essential
competency for students preparing for marketing careers. This study investigates the Al
literacy levels among Thai university students enrolled in marketing programs, based on
survey data collected from 324 participants.

Al Literacy Scales for Civil Servants

Presenter: Wen-Ching Lu, National Taiwan Normal University

Author(s): Wen-Ching Lu

Abstract: This study aimed to develop and validate a scale for assessing civil servants' Al
literacy. To address the unique characteristics of public sectors, such as non-profit
performance evaluation and bureaucratic operational structures, this study integrated
competency-based and psychological cognition component to tailor an Al literacy scale
specifically for civil servants. Based on the literature, the initial version of the scale
included eight constructs with 40 items: Understand Al, Apply Al, Al Ethics, Detect Al
Assistance, Anthropomorphic Interaction, Comfort with Al, and Technological Skills.
After validation with 99 samples, the constructs Detect Al and Anthropomorphic
Interaction were removed, resulting in a final scale with six constructs which are
Understand Al, Apply Al, Al Ethics, Assistance, Comfort with Al, and Technological
Skills and 20 items.

The Role of Effort Expectancy, Performance Expectancy, and Social Influence in Using
Artificial Intelligence among Undergraduate Students

Presenter: Suriani Ismail, Universiti Putra Malaysia, Malaysia
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